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2007-2008 Puget Sound Chapter PRSA Mentor Program Guidelines and Agreement

Target Recruitment Date:  Oct. 15, 2007
Watch for a November kickoff event!
Top 10 Reasons to Be a Mentor:

1) Contribute to our profession.  2) Get involved with an important chapter activity that doesn't require a big time commitment.  3) Help guide a promising young professional into the field.  4) Help identify the future stars of our profession (possibly for your workplace?).  5) Get credit toward maintaining your APR.  6) Develop new relationships within the industry.  7) Keep informed on the communications issues and channels of the next generation.  8) Learn from someone with a different perspective on the world of communication.  9) Get a charge from interacting with enthusiastic, hopeful young people whose careers are just beginning.

10) Remind yourself why you chose this profession in the first place!

Eligibility: 

· The PRSA mentor must be a member in good standing, with at least one year of public relations experience.

· The PRSSA member must be a member of the University of Washington, Central Washington University or Seattle University* (pending) PRSSA chapter who has completed a PR internship or otherwise shown a commitment to PR, and who has attended a one-hour orientation session*.  Priority will be given to 1) those students who are active participants in chapter activities; 2) students who are closest to graduating. Depending on availability, mentorships may also be offered to other students from this region who are Affiliate members (for schools without PRSSA).
Mentor Expectations.  The PRSA member serving as a mentor is expected to interact with the PRSSA member on a regular basis (at least 1-2 hours per month) and to keep the mentors chairs updated on the student's academic status. Here are some ideas for how to make the most of your relationship:

· Initiate contact with the student at least once a month to check in, via phone or e-mail (please define your preferences together); always follow up with the student (they tend to not want to "bug" you, so please be proactive).

· Offer to review your student's resume and portfolio.

· Invite your student to visit your workplace and sponsor job shadowing if appropriate.  

· Encourage your student to do informational interviews; provide him/her with contact names of two-three colleagues.

· Tell your student about PRSA activities, and invite your student as a guest, as appropriate.

· Remain as the mentor for a period of at least one year, or until six months after graduation, whichever comes first.

· Sponsor (sign) the student’s application for associate membership in PRSA, and facilitate joining.

· Contact the Mentor chairs (see below) periodically with comments, suggestions and general feedback.

(  I agree to these guidelines and expectations.

Mentor Name____________________________________________________________________________________

Title _______________________________ Company ____________________________________________________

Address _________________________________________________________________________________________

City, State, Zip ___________________________________________________________________________________

E-mail address: ______________________________________________ Phone: ______________________________

Graduated from: _____________________________     Prefer __UW student __CWU student __ SU student __Any is fine

Please briefly describe your work experience and what you specialize in; this will help us match a student to you. (Ok to attach a page, but please keep it brief -- 100-200 words or less).
*Changes for 2007-2008 year.

To return this form or request an electronic version, please contact Student Outreach Chairs Catherine Hinrichsen, APR, chinrichsen@seanet.com, fax 425-799-4770; or Kauilani Ostrem, kauilani.ostrem@publicis-pr.com, fax 206-270-4656; or Board Liaison Rita Brautigam, APR, rbrautigam@tagteamglobal.com, fax 206-260-7907;.  Thank You!


